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A Focus on Value

Over the course of my career in insurance,
I’ve had many opportunities to witness the
tremendous impact the Insurance Institute
has on our industry.

The past year is no exception, and the
Institute’s mission continues to be
strengthened. More than ever, its continued
focus on the issues and opportunities at the
forefront of the Canadian insurance industry
is critical to our shared success.

My term as Chair of the Insurance Institute
wraps up in a few months at our AGM in
October, making this my last message to
you in this capacity. I’m taking this

opportunity to reflect back on the Institute’s
accomplishments so far this year and what
we’re focused on next to build on the
Institute’s success and continue to deliver
value to members across Canada.

Investing in the Development and
Growth of Insurance Professionals

This year, the CIP Society celebrated its 15th
anniversary. To mark the occasion, the
Institute held a series of webinars on relevant
industry topics such as industry consolidation,
increased regulation, and the use of social
media in the industry. The webinars were
very well attended, and participants shared
great feedback about the series.

As part of the Institute’s new Fellowship
Program, the first class of FCIPs graduated
this year—a wonderful accomplishment the
new graduates can be very proud of. The
Institute’s Instructor Certification Program
and the Understanding Case Law course
also launched in 2014—two great additions
to the Institute’s curriculum that support its
ongoing commitment to develop programs
that meet the insurance industry’s
educational needs.

Next year, the Institute will launch P&C
Insurance Essentials, a program directed at
senior professionals who are new to the
insurance business, as well as a second
edition of the program tailored to high-level
executives who sit on an insurance industry
board of directors.

The Institute is also exploring ways to bring
management-level studies to CIP graduates
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Course Textbook and Student Resource Guide Update: July 2014

Course Textbook

11    Principles & Practice of Insurance 
12    Insurance on Property
12    Insurance on Property (Quebec)
13    Insurance Against Liability Pt 1
14    Auto Insurance Pt 1 (Alberta)
14    Auto Insurance Pt 1 (Atlantic)
14    Auto Insurance Pt 1 (British Columbia)
14    Auto Insurance Pt 1 (Manitoba)
14    Auto Insurance Pt 1 (Ontario) 
14    Auto Insurance Pt 1 (Quebec)
14    Auto Insurance Pt 1 (Saskatchewan)
16    The Business of Insurance
31    Property Damage Appraisal
32    Bodily Injury Claims
35    Insurance Against Crime
36    Bldg Const., Fire Hazards, & Basic Hazards
37    Special Hazards & Processes
38    Liability Loss Prevention
39    Fraud Awareness & Prevention
40    Business Interruption Insurance
43    Specialty Lines
45    Surety Bonds
47    Reinsurance
48    Automobile Insurance Part 2
49    Insurance Against Liability Part 2
53    Principles of Marine Insurance
54    Marine Underwriting
55    Marine Claims
66    Financial Service Essentials Part 1
72    Intro. to Risk Mgmt & Com. Lines
81    General Insurance Essentials Part 1
82    General Insurance Essentials Part 2
110  Essentials of Loss Adjusting 
111   Advanced Loss Adjusting
112  Practical Issues in Claims Mgmt
120  Underwriting Essentials
121  Advanced Underwriting
122  Practical Issues in U/W Mgmt
130  Essential Skills for Ins. Broker/Agent
131  Adv. Skills for Ins. Broker/Agent
132  Practical Issues in Broker Mgmt
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A Focus on Value

to help them become advanced subject-
matter experts, develop the business and
management skills required for frontline
and middle management roles, and
acquire the core knowledge and skills
needed to succeed in the new FCIP
Program.

Improving the Member Experience

Making it easy for members to connect
with the Institute and engage in
professional development online is an
important priority for the IIC. 

To support this priority, the Institute
piloted eLearning gamified interactive
activities this year. This new approach
was very successful, with students
accessing the activities more than 4,500
times. Web-based classes are also up 8%
so far this year, providing more evidence
that the Institute’s investment in
technology is paying off. 

The next development the Institute is
turning its attention to is the computer-
based exams initiative (CBE). The CBE
initiative will transform the way students
write and schedule exams by providing
greater flexibility in choosing when and
where exams are written, improving
turnaround time on grades, and of
course eliminating pen and paper. The
first exam for this new format will be
held next year in late 2015, with all
exams moving onto the CBE format by
December 2017.

The Institute is also launching a new web
portal and mobile app later this year that
will provide complimentary access to the
Institute’s Dictionary of Insurance Terms
and allow students to purchase practice
exam questions from their mobile
devices. 

Creating Great Career Connections 

As you’ve heard me say before, recruiting
the right talent to our industry requires
us to reshape the mindset of tomorrow’s
new hires about insurance and the
career opportunities in our business. To
do this, our industry must reach young
adults before they begin to make
decisions about their future. 

This has been an important area of focus
for the industry this year, and the work
that’s been accomplished has been
tremendous. In one year alone, the
Institute has reached more than 175,000
secondary school, university, and college
students face-to-face; more than 1.4
million high school students, post-
secondary readers, and teachers and
career counsellors through editorials and
print promotion; and more than 2.5
million young adults through the
Institute’s YouTube channel and website.

Next, the Institute is looking to introduce
new tools targeting the Echo cohort
(under age 32) to attract them to the
insurance business, including promotion
of the 10 full-time college insurance
programs across Canada. They’re also

preparing new processes to enable
internationally trained professionals (ITP),
with insurance experience or with other
business-related experience, to find more
clearly defined paths into the Canadian
insurance industry—another great
approach to ensuring our talent
pipelines are ready to meet our industry’s
needs.

Thank You 

The Insurance Institutes across Canada
are fortunate to enjoy the support of
more than 2,500 volunteers. This group is
vitally important to our success, and we
owe them our thanks and appreciation. I
would also like to personally extend my
thanks to the Executive Committee and
Board of Governors, a group of industry
leaders who enthusiastically share their
expertise and knowledge to help the
Institute be the best that it can be.

In wrapping up, I would also like to take
this opportunity to provide early
congratulations to my successor, Neil
Morrison, BA (Hons), Executive Vice
President Operations at HUB
International, and extend my thanks to
all of you, our members, for your support
throughout the year.

Sincerely,

Silvy Wright, BA (Hons), CA
Chair of the Board of Governors

P&C insurance leaders play a leading role
in making business decisions.

To make effective choices, they need to
understand relevant knowledge across
all aspects of their organizations. They
need to synthesize the information so
they can commit an organization’s
resources to areas that need it most.

They need a strategic plan.

“I truly learned how to approach strategy
in the FCIP Program,” said 2014 FCIP grad

Anna McCrindell, Vice President of
Commercial Insurance Solutions at Gore
Mutual Insurance Company. “I learned
the importance of establishing a mission
or a vision and building upon that. I
really think it helped me to approach
challenges with much more clarity.”

The Insurance Institute of Canada
developed the Fellow Chartered
Insurance Professional (FCIP) Program in
collaboration with senior industry
executives, respected academics from
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2014 Annual General Meeting

The 61st Annual General Meeting of The
Insurance Institute of Canada will be held
at the Fairmont Winnipeg, 2 Lombard
Place, Winnipeg, Manitoba, on Saturday,
October 18. The meeting will begin at
3:00 p.m. and follow this agenda:

1. Notice calling meeting; roll call

2. Reading of minutes

3. Reports of officers and committees

4. Annual financial statement and
auditor’s report

5. Chair’s address

6. Approval of acts of governors

7. Elections

8. Appointment of auditors

9. Such other business as may be
properly brought before the meeting

10. Termination

Silvy Wright, BA (Hons), CA
Chair of the Board of Governors

Peter Hohman, MBA, FCIP, ICD.D
Chartered Insurance Professional
President and Chief Executive Officer

Convocation Ceremonies

continued from page 1 The new term is also the start of the season for ceremonies in honour of recent
graduates. Our graduates have worked long and hard for their designations. They
deserve our full recognition. Mark your calendar and take part in a special occasion.
Let’s support our local graduates!

Newfoundland and Labrador: Saturday, November 1, 2014, at The Capital Hotel
in St. John’s

Prince Edward Island: Thursday, October 30, 2014, at the Rodd
Charlottetown in Charlottetown

New Brunswick: Friday, November 7, 2014, at the Delta Brunswick
Hotel in Saint John

Nova Scotia: Thursday, November 6, 2014, at the Casino Nova
Scotia in Halifax

Ontario:

Cambrian Shield Chapter: Tuesday, November 4, 2014. Details to be
determined.

Southwestern Ontario Chapter: Thursday, November 6, 2014, at the Best
Western/Lamplighter Inn in London

Ottawa Chapter: Friday, November 7, 2014, at the Canadian
Aviation & Space Museum in Ottawa

Manitoba: Wednesday, November 12, 2014, at Hotel Fort
Garry in Winnipeg

Saskatchewan: Thursday, November 13, 2014, at the Delta
Bessborough in Saskatoon

Northern Alberta: Tuesday, November 18, 2014, at The Oasis Centre
in Edmonton

Southern Alberta: Wednesday, November 19, 2014, at BMO Centre,
The Calgary Stampede, in Calgary

British Columbia: Thursday, November 20, 2014, in Vancouver.
Details to be determined.

Victoria Chapter: Friday, November 21, 2013, in Victoria. Details to
be determined.

Kelowna Chapter Details to be determined.

There will be more convocation ceremonies to follow in the months ahead. Look for
details in the next edition of IQ.

Licensing and the CIP Program

Courses in the CIP Program are often used
by students completing the provincial
licensing requirements for independent
adjusters and for brokers and agents.

In most provinces, the courses that
compose the Claims Professional Series
are now required for independent
adjuster licensing, and increasingly,
regulators are recognizing the courses in
the Broker Professional Series to be
applicable to study requirements for
agent and broker licensing.

For further information, check with your
provincial insurance superintendent or
council or contact our Customer Service
department at 416-362-8586 or toll-free
at 1-866-362-8585.

continued on page 3

FCIP Program: Strategic Mission

Food for Thought

Do not go where the path may lead. Go instead where there is no path and leave a trail.
—Ralph Waldo Emerson
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Learning to Manage

several Canadian business schools, and
international insurance experts.

Redesigned in 2010, the online program
covers several core aspects of the
business: strategy, leadership, financial
management, enterprise risk management,
and emerging issues. In the final,
“capstone” course, candidates apply the
knowledge and skills they have gained
throughout the program to create
practical solutions to real-world issues
facing insurance companies.

A central aspect of the FCIP strategy
course involves learning how to analyze
the competitive environment in the p&c
industry from a variety of perspectives.

“Getting a better understanding of what
[the p&c industry] is up to allowed me to
figure out what we should be looking at

and make better decisions about the
pricing of our products,” said 2014 FCIP
grad Gerald Daviau, Director of Pricing
and Analysis at Gore Mutual Insurance
Company. “Through taking the FCIP’s
strategy course, I learned there were a lot
of things we were doing quite right.
Getting that sort of confirmation as you
are taking a formal education, that’s a
confidence-booster for sure.”

Chris Korth, Accident Benefits Claims
Representative at The Co-operators,
said the FCIP strategy course helped her
see the importance of “the big picture.” 

For example, she came away from
conversations with her Claims Manager
with a better understanding of how the
company’s various operations—
including the Claims unit—fit within the
larger framework of the company’s
strategic mission and values.

“There’s a lot of work that goes into a
strategy and a lot of work that goes into
achieving the strategy,” she said. “Now I
know why it is important to a company
and that a company needs to live up to
that mission and those value statements.”

Are you ready to take the FCIP Program?

The FCIP Self-Assessment Quiz, a brief
online quiz consisting of eight questions,
can help determine if you are ready to
take the FCIP at this stage of your career.
The Institute’s FCIP quiz is available at
www.insuranceinstitute.ca/AreYouReady.

FCIP Program: Strategic Mission

Over the past year, we have seen a
growing trend to promote our younger
workforce into management at an
accelerated rate as our aging workforce
retires. As more of our younger staff
become managers, their challenge is
often how to move from peer and co-
worker to manager of the team. Even
more challenging is that these new
managers are leading teams composed
of up to four different generations, with
their own approaches to work ethic,
work/life balance, work styles,
communication styles, technology,
learning, and engagement.

Where does a new manager begin? First,
let’s distinguish management from
leadership. We manage projects, tasks,
activities, and deadlines; we lead, influence,
engage, and develop people. New
managers can easily be overwhelmed with
their new responsibilities:

• Setting goals and priorities
• Delegating to others
• Controlling without micro-managing
• Removing barriers to success
• Achieving results through others 

• Redefining relationships
• Being accountable for team results
• Framing problems more broadly and
long-term

• Intervening when needed
• Finding satisfaction in others’
achievement

A change in manager represents a major
transition for the entire team. A smooth
start takes time and careful planning.
Even a manager who has been part of
the team should start by meeting with
each member of the team—observing,
listening, and asking questions:

• Is the team structure effective and
efficient?

• What is the skill level of each team
member?

• What is the relationship amongst the
staff?

• What is the level of morale?
• What is the EQ (emotional quotient) of
the team?

• Who can be relied on and developed
as “2IC” (second in command)?

• How can the manager be most
effective with each person?

New managers express concern about
leading different generations: how to
gain their respect, motivate them,
provide direction, discuss performance,
and delegate tasks. New managers also
often feel stretched, uncertain, and
somewhat overwhelmed. There is a lot
we can do to help ease the transition. As
a senior manager, be supportive, offer
coaching and feedback, and provide
opportunities for formal training.

The Insurance Institute of Canada offers a
three-day course called Essential
Management Skills that is specifically
geared to aspiring and new managers to
help them with their transition, embrace
their new roles, and learn how to
manage and lead their teams. 

For more information, refer to our
website at www.insuranceinstitute.ca >
Insurance Education > Professional
Development or contact Karen Bergin,
Professional Learning & Development
Consultant, at
kbergin@insuranceinstitute.ca.

A new academic year is upon us! Some
considerations to bear in mind as you
plan your studies for the coming term:

Fee Changes: Sooner or later,
everything changes; our fees are no
exception. So if you intend to register for
a GIE, CIP or FCIP course, an examination,
or buy an Institute text, you will find this
year’s fee schedules in your 2014/2015
CIP and FCIP Program Syllabuses. To
obtain the total cost of registering for
any of our program offerings, simply

login and add your selections to your
cart. Go to www.insuranceinstitute.ca
and click on “Login” in the top right-hand
margin. Click on your program of interest
(for example, “CIP”); then, click on
“Register.” Your total will be readily
available for you.

Remember your deadlines if you plan
to take a distance-learning or an in-class
course in September.

To write an examination for a distance-
learning course in December, you have
until September 30 to register at the
standard rate. For an examination next
April, you have until November 30 to
register at a reduced rate and until
January 31 to register at the standard
rate. Distance-learning registrations
started May 1 for the December exams
and will begin September 1 for the April
exams. 

The sooner you register, the sooner you
will receive your course materials and the
more time you will have to study for the
exam. Also, the September 30 and
January 31 deadlines for registration at

the standard rate are also the deadlines
to submit test papers for bonus marks. If
you register late for a distance-learning
course, you may not leave yourself
enough time to complete and submit
test papers.

If you register for an in-class course
instead, you have until October 15 to
register with the Institute to write your
exam in December. Classes fill up fast, so
be safe and register early!

Include Your Payment: You are
encouraged to register for all of your
courses online through your member
profile. Please login using your member
ID and password to begin registration. If
you wish to pay by cheque, please add
your course selection to your shopping
cart, print it, and attach it to your
personal or company cheque. 

Remember, we cannot process a
registration form that does not have the
funds attached. If your payment arrives
after the deadline, a late-registration fee
applies.

For Claims Adjusters: Fall Training and Education Programs

The Adjusters’ Training & Education series
provides participants with a deeper insight
to improve the servicing of claimants. The
result? Better adjusted claims.

Understanding Case Law

The third installment of the
Understanding series was recently offered
by the Insurance Institute of Ontario in the
GTA and Southwestern Ontario. Aimed at
adjusters and claims professionals who
want to learn to find, interpret, and apply
case law, Understanding Case Law is a
two-day certificate program that will
equip participants to support
comprehensive files for negotiation,
settlement, and litigation that satisfy the
claimant, the company, and the courts.
Experienced underwriters and brokers will
also appreciate learning how precedent-
setting case law influences loss
settlements.

Conestoga Chapter 
October 1–2, 2014

Understanding Bodily Injury Claims

The success of Understanding Serious
Injury has prompted the development of
additional learning tools for adjusters and
claims professionals—specifically, a new
two-day seminar, Understanding Bodily
Injury Claims, on bodily injury claims
management. It is an effective extension
of the Understanding Serious Injury
Program but not a prerequisite to it.
Participants will gain a greater
understanding of bodily injury principles
and concepts, investigating the exposures
and understanding the adjuster’s role in
the litigation process. This is a great
opportunity to advance an adjuster’s skills. 

Hamilton/Niagara Chapter
October 29–30, 2014

Understanding Serious Injury

The Insurance Institute of Ontario and the
Ontario Insurance Adjusters Association
(OIAA) partnered to develop this industry-
specific program that fulfils the
professional development needs of
adjusters. This collaboration and the hard
work and dedication of subject-matter
and technical experts make for a
successful eight-day certificate program
consisting of five modules.

GTA
November 6–28, 2014

For more information, refer to our
website at www.insuranceinstitute.ca >
Insurance Education > Certificate Programs
> Adjusters’ Training & Education Series.

Registration Notes

continued from page 2
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CIP Society Update

National Insurance Conference
of Canada

The 2014 National Insurance Conference
of Canada (NICC) will take place at the
Westin Ottawa from September 21 to 23
in the nation’s capital. As a platinum
sponsor of the event, the CIP Society is
sponsoring the Closing Lunch with guest
speaker Diane Francis, Canadian journalist,
author, and editor-at-large for the National
Post. Her talk, “Merger of the Century: Why
Canada and America Should Become One
Country,” will explore the controversial
and thought-provoking idea that the two
countries should become one.

The NICC is Canada’s national insurance
conference, providing an opportunity for
industry executives to exchange ideas
about the complex issues facing the p&c
industry. With engaging general sessions
and panel discussions and plenty of
opportunity for networking, including a
golf tournament and cocktail reception,
the NICC is “where industry leaders meet.”

For more information and to register, visit
www.niccanada.com or contact Laura
Viau at laura.viau@msaresearch.com or
416-368-0777.

Members Benefit

It’s membership renewal season again. If
you haven’t already renewed your
memberships in the Insurance Institute
and the CIP Society, we encourage you to
do so as soon as possible to avoid a lapse
in membership benefits. Your benefits
include programs and services that
enhance your professional development
and provide you with the latest industry
knowledge and news.

Your active CIP Society membership also
enables you to continue to use your
designation and contributes to the
promotion of the designation within the
industry and to the insurance-buying
public. Renew and pay now by going to
www.insuranceinstitute.ca/
membership2014.

Promoting Professional Ethics

Since 2007, the CIP Society has been
producing a regular ethics column in a
trade magazine, most recently each
quarter for Canadian Underwriter
magazine. The column provides an
opportunity to discuss ethical dilemmas,
helping members understand different
perspectives on various issues.

Our most recent columns have discussed
ethical dilemmas concerning confidential
information, sales contests, and dealing
with disenchantment with the industry at
social functions. 

We look forward to expanding our library
of articles and hope to engage you on a
number of emerging issues going forward.

Past ethics articles are available as PDFs
on the Institute’s website at
www.insuranceinstitute.ca/cipsociety >
Professional Development > Professional
Ethics.

Career Connections: Big Plans for the Fall

Since 2003, Career Connections has
worked diligently to realize its mission: to
improve the understanding of
insurance, illustrate its role in society,
and encourage young adults and career
seekers to pursue one of the many
skilled professions available in the
insurance industry. Whether to
secondary students, post-secondary
students or new graduates, career
changers, or internationally trained
professionals, Career Connections has
been continuously expanding its
outreach to generate greater awareness
about the opportunities in P&C
insurance. We also have an active
program helping teachers teach
insurance in high school classrooms and
helping tomorrow’s consumers better
understand how insurance works. Check
out our annual Report Card for highlights
of our 2013–14 outreach! Despite being
a well-kept secret, we’re promoting great
careers in insurance, trying to make it a
well-known story. And that brings us to
what Career Connections has planned
for the fall of 2014:

Evolving our Message

French Resources: Over the summer,
French video clips were created and our
French career brochures updated to
include a range of voices and faces from
francophone Canada.

Career Studies Resource: An enhanced
version of this resource will be made
available to educators this fall. New
activities and lessons incorporating the
Career Quiz, Exploration Map, and other
recently developed content assets have
been added to this popular tool for
teachers.

Job Site: The site has been revitalized
through special promotions for HR and
hiring managers and through the new
“Career Opportunities” e-newsletter
being sent to English-speaking members
every two weeks.

Career Advisor Overview: These
professionals play a key role in helping
students and career seekers explore the
wide range of options open to them

and choose paths that suit them. A
revamped version of this overview is set
to launch this fall. It incorporates the full
suite of tools to support career-seekers. It
also positions Career Connections as a
strong partner in delivering insurance-
specific programming on campuses and
in communities.

Social Engagement: Social ad campaigns,
sharable content assets, on-line chats
through our media partners, and our social
media platforms have netted significant
results. Career Connections will continue
to grow its presence in the online and
social space this fall. If you want to follow
along, “Like” us on Facebook, “Follow” us on
Twitter, or check out one of the videos on
our YouTube channel.

Outreach

A full list of Fall programming can be
found on the Events Calendar on the
Career Connections website. Here are
some of the highlights:

High School: Career Connections
(supported by over 350 Ambassadors)
aims to facilitate well over 100 classroom
presentations and attend several large-
scale events this fall targeted to students.
These events include Student Life Expo,
Ontario Universities Fair (OUF), BC
Education & Career Fairs, Alberta
Employment Fair, and the Ontario
College Information Fair (OCIF) and
should allow us to reach over 100,000
students over a six-week period. Plans are
also already under way for Feed the
Minds of Youth on November 5, 2014;
see the article elsewhere in this
newsletter.

Post-Secondary: The fall is definitely
one of the most active periods for this
audience! With a plan to participate in
over 30 general career fairs (70% English,
15% French, 15% bilingual) on as many
campuses in three to four weeks, there
is potential to reach over 50,000
students. These events lay the
foundation to have as many talented,
creative, and motivated people as
possible consider careers in p&c
insurance. Career Connections will also

offer over 20 insurance-specific activities
on post-secondary campuses (including
the 11 colleges or universities with full-
time insurance programs) this fall. These
niche events include career fairs, industry
panels, presentations, and networking
events.

Career Changers and Internationally
Trained Professionals (ITPs): A host of
presentations, industry panels, and
insurance-specific career events targeted
to this audience are on the roster this
fall. For example, we are partnering with
the Government of Alberta and the
Calgary Public Library for Careers in
Insurance & Banking on September 30
in Calgary. Last year’s event attracted
over 300 highly engaged participants
and provided an excellent opportunity
for industry employers to network with
interested potential candidates. A similar
event is targeted for October 1, 2014
in Edmonton.

Educators: Conferences and
presentations are a great way to reach
out to this vital intermediary. Career
Connections is not only promoting the
industry’s wide array of career options
to over 4000 educators but also
encouraging teachers to book an
Ambassador classroom presentation and
use our bank of curriculum resources.
These resources are aligned with each
province’s curriculum and offer easy-to-
use lesson plans, videos, and activities to
show how insurance works and its role
in society.

Career Connections will continue to
bring responsiveness and creativity to
the ongoing conversation and work
with the insurance industry to meet the
needs of tomorrow’s workforce. 

If you or your organization is interested
in insurance-specific events, Career
Connections resources to support your
recruitment or education efforts, or more
about the Ambassador Program or any
aspect of the program, please e-mail us
at cconnections@insuranceinstitute.ca.
We would love to hear from you!

Feed the Minds of Youth and Take Our Kids to Work Day

Do you have a child going into grade
nine this year? On Wednesday,
November 5, 2014, employees across
Canada will introduce their grade nine
sons and daughters to their places of
work during the Learning Partnership’s
annual “Take Our Kids to Work Day.”

“Take Our Kids to Work Day” provides
grade nine students the opportunity to
be introduced to the career of a parent
or guardian and to learn a bit about what
different industries and companies have
to offer. To complement this event, the
Insurance Institute’s Career Connections
Program has two options for your
company to participate in: “Feed the
Minds of Youth” events at local institutes
and chapters and the “Feed the Minds of
Youth” Event-in-a-Box.

“Feed the Minds of Youth” events,
hosted at institutes and chapters across
the country, are fun-filled, two-hour
luncheon presentations. Through games

and activities, we help students
understand how insurance works, as well
as introduce them to the wide variety of
careers within the insurance industry. The
local institutes and chapters will arrange
for guest speakers, lunch, and gifts for all
those who attend. Contact your local
institute or chapter to find out how you
and your son or daughter can be a part
of the event.

The “Feed the Minds of Youth” Event-
in-a-Box is a collection of tools,
materials, games, and activities that
Career Connections has put together to
help insurance organizations plan their
own presentations and events for their
employees’ sons or daughters. Career
Connections will be happy to provide
companies with this free kit, which will
provide you with different activities,
games, and ideas to introduce the
property/casualty insurance industry to
youth. To order your Event-in-a-Box,
please e-mail Career Connections at

cconnections@insuranceinstitute.ca or
call 1-866-362-8585, ext. 2280.

Encourage your colleagues and
organization to support this popular
event by inviting grade nine students to
your office on Wednesday, November 5,
and by participating in “Feed the Minds
of Youth.” Last year, some 800 students
were introduced to careers in insurance
during this one-day event across the
country.

To learn more about Career Connections
and “Feed the Minds of Youth,” please
visit the Career Connections website at
www.career-connections.info or contact
your local institute or chapter at
www.insuranceinstitute.ca.
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CIP Society Update

National Insurance Conference
of Canada

The 2014 National Insurance Conference
of Canada (NICC) will take place at the
Westin Ottawa from September 21 to 23
in the nation’s capital. As a platinum
sponsor of the event, the CIP Society is
sponsoring the Closing Lunch with guest
speaker Diane Francis, Canadian journalist,
author, and editor-at-large for the National
Post. Her talk, “Merger of the Century: Why
Canada and America Should Become One
Country,” will explore the controversial
and thought-provoking idea that the two
countries should become one.

The NICC is Canada’s national insurance
conference, providing an opportunity for
industry executives to exchange ideas
about the complex issues facing the p&c
industry. With engaging general sessions
and panel discussions and plenty of
opportunity for networking, including a
golf tournament and cocktail reception,
the NICC is “where industry leaders meet.”

For more information and to register, visit
www.niccanada.com or contact Laura
Viau at laura.viau@msaresearch.com or
416-368-0777.

Members Benefit

It’s membership renewal season again. If
you haven’t already renewed your
memberships in the Insurance Institute
and the CIP Society, we encourage you to
do so as soon as possible to avoid a lapse
in membership benefits. Your benefits
include programs and services that
enhance your professional development
and provide you with the latest industry
knowledge and news.

Your active CIP Society membership also
enables you to continue to use your
designation and contributes to the
promotion of the designation within the
industry and to the insurance-buying
public. Renew and pay now by going to
www.insuranceinstitute.ca/
membership2014.

Promoting Professional Ethics

Since 2007, the CIP Society has been
producing a regular ethics column in a
trade magazine, most recently each
quarter for Canadian Underwriter
magazine. The column provides an
opportunity to discuss ethical dilemmas,
helping members understand different
perspectives on various issues.

Our most recent columns have discussed
ethical dilemmas concerning confidential
information, sales contests, and dealing
with disenchantment with the industry at
social functions. 

We look forward to expanding our library
of articles and hope to engage you on a
number of emerging issues going forward.

Past ethics articles are available as PDFs
on the Institute’s website at
www.insuranceinstitute.ca/cipsociety >
Professional Development > Professional
Ethics.

Career Connections: Big Plans for the Fall

Since 2003, Career Connections has
worked diligently to realize its mission: to
improve the understanding of
insurance, illustrate its role in society,
and encourage young adults and career
seekers to pursue one of the many
skilled professions available in the
insurance industry. Whether to
secondary students, post-secondary
students or new graduates, career
changers, or internationally trained
professionals, Career Connections has
been continuously expanding its
outreach to generate greater awareness
about the opportunities in P&C
insurance. We also have an active
program helping teachers teach
insurance in high school classrooms and
helping tomorrow’s consumers better
understand how insurance works. Check
out our annual Report Card for highlights
of our 2013–14 outreach! Despite being
a well-kept secret, we’re promoting great
careers in insurance, trying to make it a
well-known story. And that brings us to
what Career Connections has planned
for the fall of 2014:

Evolving our Message

French Resources: Over the summer,
French video clips were created and our
French career brochures updated to
include a range of voices and faces from
francophone Canada.

Career Studies Resource: An enhanced
version of this resource will be made
available to educators this fall. New
activities and lessons incorporating the
Career Quiz, Exploration Map, and other
recently developed content assets have
been added to this popular tool for
teachers.

Job Site: The site has been revitalized
through special promotions for HR and
hiring managers and through the new
“Career Opportunities” e-newsletter
being sent to English-speaking members
every two weeks.

Career Advisor Overview: These
professionals play a key role in helping
students and career seekers explore the
wide range of options open to them

and choose paths that suit them. A
revamped version of this overview is set
to launch this fall. It incorporates the full
suite of tools to support career-seekers. It
also positions Career Connections as a
strong partner in delivering insurance-
specific programming on campuses and
in communities.

Social Engagement: Social ad campaigns,
sharable content assets, on-line chats
through our media partners, and our social
media platforms have netted significant
results. Career Connections will continue
to grow its presence in the online and
social space this fall. If you want to follow
along, “Like” us on Facebook, “Follow” us on
Twitter, or check out one of the videos on
our YouTube channel.

Outreach

A full list of Fall programming can be
found on the Events Calendar on the
Career Connections website. Here are
some of the highlights:

High School: Career Connections
(supported by over 350 Ambassadors)
aims to facilitate well over 100 classroom
presentations and attend several large-
scale events this fall targeted to students.
These events include Student Life Expo,
Ontario Universities Fair (OUF), BC
Education & Career Fairs, Alberta
Employment Fair, and the Ontario
College Information Fair (OCIF) and
should allow us to reach over 100,000
students over a six-week period. Plans are
also already under way for Feed the
Minds of Youth on November 5, 2014;
see the article elsewhere in this
newsletter.

Post-Secondary: The fall is definitely
one of the most active periods for this
audience! With a plan to participate in
over 30 general career fairs (70% English,
15% French, 15% bilingual) on as many
campuses in three to four weeks, there
is potential to reach over 50,000
students. These events lay the
foundation to have as many talented,
creative, and motivated people as
possible consider careers in p&c
insurance. Career Connections will also

offer over 20 insurance-specific activities
on post-secondary campuses (including
the 11 colleges or universities with full-
time insurance programs) this fall. These
niche events include career fairs, industry
panels, presentations, and networking
events.

Career Changers and Internationally
Trained Professionals (ITPs): A host of
presentations, industry panels, and
insurance-specific career events targeted
to this audience are on the roster this
fall. For example, we are partnering with
the Government of Alberta and the
Calgary Public Library for Careers in
Insurance & Banking on September 30
in Calgary. Last year’s event attracted
over 300 highly engaged participants
and provided an excellent opportunity
for industry employers to network with
interested potential candidates. A similar
event is targeted for October 1, 2014
in Edmonton.

Educators: Conferences and
presentations are a great way to reach
out to this vital intermediary. Career
Connections is not only promoting the
industry’s wide array of career options
to over 4000 educators but also
encouraging teachers to book an
Ambassador classroom presentation and
use our bank of curriculum resources.
These resources are aligned with each
province’s curriculum and offer easy-to-
use lesson plans, videos, and activities to
show how insurance works and its role
in society.

Career Connections will continue to
bring responsiveness and creativity to
the ongoing conversation and work
with the insurance industry to meet the
needs of tomorrow’s workforce. 

If you or your organization is interested
in insurance-specific events, Career
Connections resources to support your
recruitment or education efforts, or more
about the Ambassador Program or any
aspect of the program, please e-mail us
at cconnections@insuranceinstitute.ca.
We would love to hear from you!

Feed the Minds of Youth and Take Our Kids to Work Day

Do you have a child going into grade
nine this year? On Wednesday,
November 5, 2014, employees across
Canada will introduce their grade nine
sons and daughters to their places of
work during the Learning Partnership’s
annual “Take Our Kids to Work Day.”

“Take Our Kids to Work Day” provides
grade nine students the opportunity to
be introduced to the career of a parent
or guardian and to learn a bit about what
different industries and companies have
to offer. To complement this event, the
Insurance Institute’s Career Connections
Program has two options for your
company to participate in: “Feed the
Minds of Youth” events at local institutes
and chapters and the “Feed the Minds of
Youth” Event-in-a-Box.

“Feed the Minds of Youth” events,
hosted at institutes and chapters across
the country, are fun-filled, two-hour
luncheon presentations. Through games

and activities, we help students
understand how insurance works, as well
as introduce them to the wide variety of
careers within the insurance industry. The
local institutes and chapters will arrange
for guest speakers, lunch, and gifts for all
those who attend. Contact your local
institute or chapter to find out how you
and your son or daughter can be a part
of the event.

The “Feed the Minds of Youth” Event-
in-a-Box is a collection of tools,
materials, games, and activities that
Career Connections has put together to
help insurance organizations plan their
own presentations and events for their
employees’ sons or daughters. Career
Connections will be happy to provide
companies with this free kit, which will
provide you with different activities,
games, and ideas to introduce the
property/casualty insurance industry to
youth. To order your Event-in-a-Box,
please e-mail Career Connections at

cconnections@insuranceinstitute.ca or
call 1-866-362-8585, ext. 2280.

Encourage your colleagues and
organization to support this popular
event by inviting grade nine students to
your office on Wednesday, November 5,
and by participating in “Feed the Minds
of Youth.” Last year, some 800 students
were introduced to careers in insurance
during this one-day event across the
country.

To learn more about Career Connections
and “Feed the Minds of Youth,” please
visit the Career Connections website at
www.career-connections.info or contact
your local institute or chapter at
www.insuranceinstitute.ca.
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Learning to Manage

several Canadian business schools, and
international insurance experts.

Redesigned in 2010, the online program
covers several core aspects of the
business: strategy, leadership, financial
management, enterprise risk management,
and emerging issues. In the final,
“capstone” course, candidates apply the
knowledge and skills they have gained
throughout the program to create
practical solutions to real-world issues
facing insurance companies.

A central aspect of the FCIP strategy
course involves learning how to analyze
the competitive environment in the p&c
industry from a variety of perspectives.

“Getting a better understanding of what
[the p&c industry] is up to allowed me to
figure out what we should be looking at

and make better decisions about the
pricing of our products,” said 2014 FCIP
grad Gerald Daviau, Director of Pricing
and Analysis at Gore Mutual Insurance
Company. “Through taking the FCIP’s
strategy course, I learned there were a lot
of things we were doing quite right.
Getting that sort of confirmation as you
are taking a formal education, that’s a
confidence-booster for sure.”

Chris Korth, Accident Benefits Claims
Representative at The Co-operators,
said the FCIP strategy course helped her
see the importance of “the big picture.” 

For example, she came away from
conversations with her Claims Manager
with a better understanding of how the
company’s various operations—
including the Claims unit—fit within the
larger framework of the company’s
strategic mission and values.

“There’s a lot of work that goes into a
strategy and a lot of work that goes into
achieving the strategy,” she said. “Now I
know why it is important to a company
and that a company needs to live up to
that mission and those value statements.”

Are you ready to take the FCIP Program?

The FCIP Self-Assessment Quiz, a brief
online quiz consisting of eight questions,
can help determine if you are ready to
take the FCIP at this stage of your career.
The Institute’s FCIP quiz is available at
www.insuranceinstitute.ca/AreYouReady.

FCIP Program: Strategic Mission

Over the past year, we have seen a
growing trend to promote our younger
workforce into management at an
accelerated rate as our aging workforce
retires. As more of our younger staff
become managers, their challenge is
often how to move from peer and co-
worker to manager of the team. Even
more challenging is that these new
managers are leading teams composed
of up to four different generations, with
their own approaches to work ethic,
work/life balance, work styles,
communication styles, technology,
learning, and engagement.

Where does a new manager begin? First,
let’s distinguish management from
leadership. We manage projects, tasks,
activities, and deadlines; we lead, influence,
engage, and develop people. New
managers can easily be overwhelmed with
their new responsibilities:

• Setting goals and priorities
• Delegating to others
• Controlling without micro-managing
• Removing barriers to success
• Achieving results through others 

• Redefining relationships
• Being accountable for team results
• Framing problems more broadly and
long-term

• Intervening when needed
• Finding satisfaction in others’
achievement

A change in manager represents a major
transition for the entire team. A smooth
start takes time and careful planning.
Even a manager who has been part of
the team should start by meeting with
each member of the team—observing,
listening, and asking questions:

• Is the team structure effective and
efficient?

• What is the skill level of each team
member?

• What is the relationship amongst the
staff?

• What is the level of morale?
• What is the EQ (emotional quotient) of
the team?

• Who can be relied on and developed
as “2IC” (second in command)?

• How can the manager be most
effective with each person?

New managers express concern about
leading different generations: how to
gain their respect, motivate them,
provide direction, discuss performance,
and delegate tasks. New managers also
often feel stretched, uncertain, and
somewhat overwhelmed. There is a lot
we can do to help ease the transition. As
a senior manager, be supportive, offer
coaching and feedback, and provide
opportunities for formal training.

The Insurance Institute of Canada offers a
three-day course called Essential
Management Skills that is specifically
geared to aspiring and new managers to
help them with their transition, embrace
their new roles, and learn how to
manage and lead their teams. 

For more information, refer to our
website at www.insuranceinstitute.ca >
Insurance Education > Professional
Development or contact Karen Bergin,
Professional Learning & Development
Consultant, at
kbergin@insuranceinstitute.ca.

A new academic year is upon us! Some
considerations to bear in mind as you
plan your studies for the coming term:

Fee Changes: Sooner or later,
everything changes; our fees are no
exception. So if you intend to register for
a GIE, CIP or FCIP course, an examination,
or buy an Institute text, you will find this
year’s fee schedules in your 2014/2015
CIP and FCIP Program Syllabuses. To
obtain the total cost of registering for
any of our program offerings, simply

login and add your selections to your
cart. Go to www.insuranceinstitute.ca
and click on “Login” in the top right-hand
margin. Click on your program of interest
(for example, “CIP”); then, click on
“Register.” Your total will be readily
available for you.

Remember your deadlines if you plan
to take a distance-learning or an in-class
course in September.

To write an examination for a distance-
learning course in December, you have
until September 30 to register at the
standard rate. For an examination next
April, you have until November 30 to
register at a reduced rate and until
January 31 to register at the standard
rate. Distance-learning registrations
started May 1 for the December exams
and will begin September 1 for the April
exams. 

The sooner you register, the sooner you
will receive your course materials and the
more time you will have to study for the
exam. Also, the September 30 and
January 31 deadlines for registration at

the standard rate are also the deadlines
to submit test papers for bonus marks. If
you register late for a distance-learning
course, you may not leave yourself
enough time to complete and submit
test papers.

If you register for an in-class course
instead, you have until October 15 to
register with the Institute to write your
exam in December. Classes fill up fast, so
be safe and register early!

Include Your Payment: You are
encouraged to register for all of your
courses online through your member
profile. Please login using your member
ID and password to begin registration. If
you wish to pay by cheque, please add
your course selection to your shopping
cart, print it, and attach it to your
personal or company cheque. 

Remember, we cannot process a
registration form that does not have the
funds attached. If your payment arrives
after the deadline, a late-registration fee
applies.

For Claims Adjusters: Fall Training and Education Programs

The Adjusters’ Training & Education series
provides participants with a deeper insight
to improve the servicing of claimants. The
result? Better adjusted claims.

Understanding Case Law

The third installment of the
Understanding series was recently offered
by the Insurance Institute of Ontario in the
GTA and Southwestern Ontario. Aimed at
adjusters and claims professionals who
want to learn to find, interpret, and apply
case law, Understanding Case Law is a
two-day certificate program that will
equip participants to support
comprehensive files for negotiation,
settlement, and litigation that satisfy the
claimant, the company, and the courts.
Experienced underwriters and brokers will
also appreciate learning how precedent-
setting case law influences loss
settlements.

Conestoga Chapter 
October 1–2, 2014

Understanding Bodily Injury Claims

The success of Understanding Serious
Injury has prompted the development of
additional learning tools for adjusters and
claims professionals—specifically, a new
two-day seminar, Understanding Bodily
Injury Claims, on bodily injury claims
management. It is an effective extension
of the Understanding Serious Injury
Program but not a prerequisite to it.
Participants will gain a greater
understanding of bodily injury principles
and concepts, investigating the exposures
and understanding the adjuster’s role in
the litigation process. This is a great
opportunity to advance an adjuster’s skills. 

Hamilton/Niagara Chapter
October 29–30, 2014

Understanding Serious Injury

The Insurance Institute of Ontario and the
Ontario Insurance Adjusters Association
(OIAA) partnered to develop this industry-
specific program that fulfils the
professional development needs of
adjusters. This collaboration and the hard
work and dedication of subject-matter
and technical experts make for a
successful eight-day certificate program
consisting of five modules.

GTA
November 6–28, 2014

For more information, refer to our
website at www.insuranceinstitute.ca >
Insurance Education > Certificate Programs
> Adjusters’ Training & Education Series.

Registration Notes

continued from page 2



A Focus on Value

to help them become advanced subject-
matter experts, develop the business and
management skills required for frontline
and middle management roles, and
acquire the core knowledge and skills
needed to succeed in the new FCIP
Program.

Improving the Member Experience

Making it easy for members to connect
with the Institute and engage in
professional development online is an
important priority for the IIC. 

To support this priority, the Institute
piloted eLearning gamified interactive
activities this year. This new approach
was very successful, with students
accessing the activities more than 4,500
times. Web-based classes are also up 8%
so far this year, providing more evidence
that the Institute’s investment in
technology is paying off. 

The next development the Institute is
turning its attention to is the computer-
based exams initiative (CBE). The CBE
initiative will transform the way students
write and schedule exams by providing
greater flexibility in choosing when and
where exams are written, improving
turnaround time on grades, and of
course eliminating pen and paper. The
first exam for this new format will be
held next year in late 2015, with all
exams moving onto the CBE format by
December 2017.

The Institute is also launching a new web
portal and mobile app later this year that
will provide complimentary access to the
Institute’s Dictionary of Insurance Terms
and allow students to purchase practice
exam questions from their mobile
devices. 

Creating Great Career Connections 

As you’ve heard me say before, recruiting
the right talent to our industry requires
us to reshape the mindset of tomorrow’s
new hires about insurance and the
career opportunities in our business. To
do this, our industry must reach young
adults before they begin to make
decisions about their future. 

This has been an important area of focus
for the industry this year, and the work
that’s been accomplished has been
tremendous. In one year alone, the
Institute has reached more than 175,000
secondary school, university, and college
students face-to-face; more than 1.4
million high school students, post-
secondary readers, and teachers and
career counsellors through editorials and
print promotion; and more than 2.5
million young adults through the
Institute’s YouTube channel and website.

Next, the Institute is looking to introduce
new tools targeting the Echo cohort
(under age 32) to attract them to the
insurance business, including promotion
of the 10 full-time college insurance
programs across Canada. They’re also

preparing new processes to enable
internationally trained professionals (ITP),
with insurance experience or with other
business-related experience, to find more
clearly defined paths into the Canadian
insurance industry—another great
approach to ensuring our talent
pipelines are ready to meet our industry’s
needs.

Thank You 

The Insurance Institutes across Canada
are fortunate to enjoy the support of
more than 2,500 volunteers. This group is
vitally important to our success, and we
owe them our thanks and appreciation. I
would also like to personally extend my
thanks to the Executive Committee and
Board of Governors, a group of industry
leaders who enthusiastically share their
expertise and knowledge to help the
Institute be the best that it can be.

In wrapping up, I would also like to take
this opportunity to provide early
congratulations to my successor, Neil
Morrison, BA (Hons), Executive Vice
President Operations at HUB
International, and extend my thanks to
all of you, our members, for your support
throughout the year.

Sincerely,

Silvy Wright, BA (Hons), CA
Chair of the Board of Governors

P&C insurance leaders play a leading role
in making business decisions.

To make effective choices, they need to
understand relevant knowledge across
all aspects of their organizations. They
need to synthesize the information so
they can commit an organization’s
resources to areas that need it most.

They need a strategic plan.

“I truly learned how to approach strategy
in the FCIP Program,” said 2014 FCIP grad

Anna McCrindell, Vice President of
Commercial Insurance Solutions at Gore
Mutual Insurance Company. “I learned
the importance of establishing a mission
or a vision and building upon that. I
really think it helped me to approach
challenges with much more clarity.”

The Insurance Institute of Canada
developed the Fellow Chartered
Insurance Professional (FCIP) Program in
collaboration with senior industry
executives, respected academics from
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2014 Annual General Meeting

The 61st Annual General Meeting of The
Insurance Institute of Canada will be held
at the Fairmont Winnipeg, 2 Lombard
Place, Winnipeg, Manitoba, on Saturday,
October 18. The meeting will begin at
3:00 p.m. and follow this agenda:

1. Notice calling meeting; roll call

2. Reading of minutes

3. Reports of officers and committees

4. Annual financial statement and
auditor’s report

5. Chair’s address

6. Approval of acts of governors

7. Elections

8. Appointment of auditors

9. Such other business as may be
properly brought before the meeting

10. Termination

Silvy Wright, BA (Hons), CA
Chair of the Board of Governors

Peter Hohman, MBA, FCIP, ICD.D
Chartered Insurance Professional
President and Chief Executive Officer

Convocation Ceremonies

continued from page 1 The new term is also the start of the season for ceremonies in honour of recent
graduates. Our graduates have worked long and hard for their designations. They
deserve our full recognition. Mark your calendar and take part in a special occasion.
Let’s support our local graduates!

Newfoundland and Labrador: Saturday, November 1, 2014, at The Capital Hotel
in St. John’s

Prince Edward Island: Thursday, October 30, 2014, at the Rodd
Charlottetown in Charlottetown

New Brunswick: Friday, November 7, 2014, at the Delta Brunswick
Hotel in Saint John

Nova Scotia: Thursday, November 6, 2014, at the Casino Nova
Scotia in Halifax

Ontario:

Cambrian Shield Chapter: Tuesday, November 4, 2014. Details to be
determined.

Southwestern Ontario Chapter: Thursday, November 6, 2014, at the Best
Western/Lamplighter Inn in London

Ottawa Chapter: Friday, November 7, 2014, at the Canadian
Aviation & Space Museum in Ottawa

Manitoba: Wednesday, November 12, 2014, at Hotel Fort
Garry in Winnipeg

Saskatchewan: Thursday, November 13, 2014, at the Delta
Bessborough in Saskatoon

Northern Alberta: Tuesday, November 18, 2014, at The Oasis Centre
in Edmonton

Southern Alberta: Wednesday, November 19, 2014, at BMO Centre,
The Calgary Stampede, in Calgary

British Columbia: Thursday, November 20, 2014, in Vancouver.
Details to be determined.

Victoria Chapter: Friday, November 21, 2013, in Victoria. Details to
be determined.

Kelowna Chapter Details to be determined.

There will be more convocation ceremonies to follow in the months ahead. Look for
details in the next edition of IQ.

Licensing and the CIP Program

Courses in the CIP Program are often used
by students completing the provincial
licensing requirements for independent
adjusters and for brokers and agents.

In most provinces, the courses that
compose the Claims Professional Series
are now required for independent
adjuster licensing, and increasingly,
regulators are recognizing the courses in
the Broker Professional Series to be
applicable to study requirements for
agent and broker licensing.

For further information, check with your
provincial insurance superintendent or
council or contact our Customer Service
department at 416-362-8586 or toll-free
at 1-866-362-8585.

continued on page 3

FCIP Program: Strategic Mission

Food for Thought

Do not go where the path may lead. Go instead where there is no path and leave a trail.
—Ralph Waldo Emerson
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A Focus on Value

Over the course of my career in insurance,
I’ve had many opportunities to witness the
tremendous impact the Insurance Institute
has on our industry.

The past year is no exception, and the
Institute’s mission continues to be
strengthened. More than ever, its continued
focus on the issues and opportunities at the
forefront of the Canadian insurance industry
is critical to our shared success.

My term as Chair of the Insurance Institute
wraps up in a few months at our AGM in
October, making this my last message to
you in this capacity. I’m taking this

opportunity to reflect back on the Institute’s
accomplishments so far this year and what
we’re focused on next to build on the
Institute’s success and continue to deliver
value to members across Canada.

Investing in the Development and
Growth of Insurance Professionals

This year, the CIP Society celebrated its 15th
anniversary. To mark the occasion, the
Institute held a series of webinars on relevant
industry topics such as industry consolidation,
increased regulation, and the use of social
media in the industry. The webinars were
very well attended, and participants shared
great feedback about the series.

As part of the Institute’s new Fellowship
Program, the first class of FCIPs graduated
this year—a wonderful accomplishment the
new graduates can be very proud of. The
Institute’s Instructor Certification Program
and the Understanding Case Law course
also launched in 2014—two great additions
to the Institute’s curriculum that support its
ongoing commitment to develop programs
that meet the insurance industry’s
educational needs.

Next year, the Institute will launch P&C
Insurance Essentials, a program directed at
senior professionals who are new to the
insurance business, as well as a second
edition of the program tailored to high-level
executives who sit on an insurance industry
board of directors.

The Institute is also exploring ways to bring
management-level studies to CIP graduates
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Course Textbook and Student Resource Guide Update: July 2014

Course Textbook

11    Principles & Practice of Insurance 
12    Insurance on Property
12    Insurance on Property (Quebec)
13    Insurance Against Liability Pt 1
14    Auto Insurance Pt 1 (Alberta)
14    Auto Insurance Pt 1 (Atlantic)
14    Auto Insurance Pt 1 (British Columbia)
14    Auto Insurance Pt 1 (Manitoba)
14    Auto Insurance Pt 1 (Ontario) 
14    Auto Insurance Pt 1 (Quebec)
14    Auto Insurance Pt 1 (Saskatchewan)
16    The Business of Insurance
31    Property Damage Appraisal
32    Bodily Injury Claims
35    Insurance Against Crime
36    Bldg Const., Fire Hazards, & Basic Hazards
37    Special Hazards & Processes
38    Liability Loss Prevention
39    Fraud Awareness & Prevention
40    Business Interruption Insurance
43    Specialty Lines
45    Surety Bonds
47    Reinsurance
48    Automobile Insurance Part 2
49    Insurance Against Liability Part 2
53    Principles of Marine Insurance
54    Marine Underwriting
55    Marine Claims
66    Financial Service Essentials Part 1
72    Intro. to Risk Mgmt & Com. Lines
81    General Insurance Essentials Part 1
82    General Insurance Essentials Part 2
110  Essentials of Loss Adjusting 
111   Advanced Loss Adjusting
112  Practical Issues in Claims Mgmt
120  Underwriting Essentials
121  Advanced Underwriting
122  Practical Issues in U/W Mgmt
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